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'Y SPONSORING artists
exhibitions at_their
stores, commissioning
art work, or collaborat-
ing with artists (o cre-
ate merchandise, luxu-
ry brands have Jong lev-
eraged on art as part of
their branding, It's de rigueur for a brand
10 extend itself to the art world and be-

ly inter-
twined and not seen as separate entities
with just the occasional overlap.

Italian menswear label Ermy
Zaite i e ie Gy e te
nificant way — when it launched ZegnArt
with a special project at the Maxxi Nation-
al Museum of XXI Century Arts in Rome
last week.

‘The museum, by the conic ar-
chitect Zaha Hadid and completed only in
late 2010, was perfect setting for the
Lucy+Jorge Orta installation inspired by
the city of Rome as well as textiles, the ar-
dhibcture o safey and sheler and envi-
ronmentally sustainable issues

A close 10 thousand of Rome's VIPs
and media thronged the museum last
‘Thursday when the installation was un-
veiled, as part of the Tridimensionale
bition which runs from March 21 lo
Sept 23, it underscored the spirit of Zeg-
nArt which is built on the model of “cultur-
al intervention” rather than just contem-

porary art.

The brand, beyond commissioning
works that primarily beautify the store
‘space or give it artistic cache, intends to
work with cultural institutions of various
countries to support local art - with collab-
orations with India, Turkey, and Brazil

in the next three years.

But given the brand’s Italian roots, it
chose to kick off the project on home

The Orta installation has been do-
nated to the Maxxi to be part of its perma-
nent collection.

“We wanted to aalc works that will
stay on in the host countries afterwards 0
become a part of the eu|mnl institutions'
collections and to be part of the city’s land-

* explains Anna Z

INSPIRED WORKS
The Maxd National Museum of XXI Century Arts in Rome, designed
was the perfect setting for the LucysJorge Orta installtion inspired by the city of Rome as well as textles

by the iconic architect Zaha Hadid and completed only in ate 2010,

Art of branding

Italian menswear label Ermenegildo Zegna is the latest brand to extend itself
to the art world and become a patron. By Cheah Ui-Hoon

ta installation and also ad hoc commis-

sions for art in its global stores.

“We wanted to conceive a project that
with

ing hills. The “Zegna Panoramic” road al-
lows local inhabitants and tourists (o en-
foy s nanrl ounain it

Zegna's values - and we see a need o sus-
tain local ar,” explains Ms Zegna simply.

‘The artit supports in developing coun-
tries echoes the wide-ranging philanthro-
py the Zegna Foundation already does —
but always primarily with a social or envi-
ronmental cause. For instance, in China,
itis in the seventh year of supporting the
Worid Wide Fund for Nature n the Panda
Comidor in the Chiling mountains of Chi-
na. In Africa, it supports the African Medi-
cal and Research Foundation's *Water
and Health” project in Kenya.

And how charity

scape,
ter of the label's founder and who acts as.
the brand’s image director. She's also the
president of Zegna's Foundation (Fondazi
one Zegna) set up in 2000

Included

begins
at home, the Zegna Oasis launched 75
years ago on the Biella Alps in Trivero,
where its factory is located, not only built
homes for employees and a centre devot-
edtp bealh, yminkg, spors, A e

a Group was
et 1510 100 ‘managed today

0o o5 B BRI faba
There are over 560 Zegna stores in 67
countries and the total group revenue in
2010 reached 963 million euros (S$1.6 bil-
lion).
But, how would it benefit a fashion
brand to support art internationally, and

pened last week, the news revolved
around the launch of ZegnArt inst

It's through art that Zegna mnvcys
what the brand means and stands for,
points out Ms Zegna, because brands
these days aren't just products but a way
of looking at the world through a larger vi-
sion. “We're living in interesting times .
Abece i a3hif i conmmmeriem ody,” she

s for ZegnArt's launch into global art
sponsorship, this was the right moment
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MULTI-TALENTED

Jorge and Lucy Orta have long operated in an interdisciplinary space where
art, fashion, design, architecture, and poetry co-exist

FOR two years, Lucy and Jorge Orta
put a variety of materials that in-
cluded textiles on their work table,
photographs and sketches of their
ideas, as they visited Rome occa-

okl o ceae PR Hom:

" thei celebration of The Erer:

Roman inspiration

nal City,
tions, the storyboards of their con-

from Argentina and Lucy from Eng-
land who founded Studio Orta Par-
is in 1991 ~ have long operated in
an interdisciplinary space where
art, fashion, design, architecture,
and poetry co-exist.

With tents made out of fabric, a
mannequin dragging several “box-
es” made from shirts stitched to-
gether, patchwork wtes and
50 on, Fabulae Romanae looks at
topice ke by, foumey, oo
el Ul

L] o
wine&idine
with BTWeekend

lt tu 5 s
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333 Orchard Road ® 6831 6288

Bar on i the dea lce o bl uk
unwind after a hard day's work. Located five

the perfect location for business entertainment.
and celebrations. For reservations, please call
6739 6666 or e-mal

"O\l! work starts from the idea
of aying o find a solution for the is-

prove the concept as we add to our

10 say.”

of innovation and the
new, or the old, were represented
in the use of certain fabrics and col-
ours, he dds. Using a storyboard
as an example, where square sam-
ples of fabric are placed along pen-
cil sketches, he explains how grey
s slcte fo s conmoriion e
‘material and juxta-

in what way would E; Zegn:
benefit from ts art sponsorship? The re-
sult won't be directly tangible, says
Ms Zegna, but it’s more to do with taking
a cultural approach.

“People are buying into a mindset and
a vision that a company and a brand im-
plies these days and the way it operates its
business. Fashion implies a lot of messag-
s now - not just concrete but intangible
ones,” says Ms Zegna.

for
proach to zg;na s programmes, says
Ms Zegna. “Its about doing things when
the time is right. Its about being contem-
porary and relevant to today’s needs and
wlm needs to be done today is not the
a5 20 years ago,” she underscores.

i sy i

its business growth, it has mapped out its
ZegnArt programme comprehensively.
Next up is India and perhaps, a travelling

Bosed W green silk — which
speaks of som and soft-
er. Symbols from Rome were
picked up - like the horse and the
classical Roman architecture of col-
umns and arches.

“We've translated the elements
you can sce in Rome, to work with
the themes of our current society -
‘mobility, travel, the need to stay in
conact” explaus forge g

i ZegnArtare also ariss' res-
“cultural

intervention”, ZegnArt encompasses spe-
ddwmnunm-ndmlﬂwmo:—

ednmnunsﬂo,nooﬁrmllmdodm
and hydrangeas on the surround-

nndo(golnglolvwnwtmmeopemngaf
its flagship store in Rome which also hap-

globe.
uihoon@sph.com.sg

cept of mobility
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Maxd is justa

floors above Orcid Roa, e provien 1 folan Market Cafe
bmtmmumw«vm« 80 8ras Basah Road ® 6431 6156
ium
specialty coffees. In particular, look out for a mﬂmmmaﬁo«ml
ide selection of single malt whisies from glorious buffet spread showcasing the breadth
brands suich as The Macallan, Highland Park, and | and depth of Halal-certified authentic Asian
coffees cuisine. The sumptuous wihuch reflects
Amaretto, and diversity of flavours and cultures
cmemmum*mwnm mlnmmn.tsw-vemm:,‘d
wmﬂmmd&n are sure 1o the. sperience.
Al wings 89 | stalls which complete the dining experienc
capsule collection - to =
ion terms — of the whole pmseu, Checkers
elaborates Lucy, who herself came | Golden Peony Hilton Singapore, 581 Orchard Road
from a fashion ba before | Two Temasek Boulevard @ 6432 7482 ®6737 2233
forsahng fashion for art about @ |  Conrad Centennial Singapore’s award-win Sunday Champagne Brunch
mmmmoﬁmmm Indugeina spread
Whilwm-wdms-mﬂn of impressive contemporary Cantonese dishes | cuisine at Checkers Brasseie’s Sunday Brunch.
fairytale inspired by Rome, with a |  and innovative dim sum creations prepared by | Savour Succulent meats, and fole
top Hong Kong chefs. Set menus and ‘gras and toast the weekend with premium Louis
1y behind it” she adds. customised creations aaiable upon Champagne. Kids will enjoy the
‘Those familiar with their work |  request. For excsive dining, the restaurant filed with fun entertainment!
will see elements from previous | features an intimate private dining room for 10 From 12pm to pm prices ot S35+ per
projects — such as the use of the | persons. For more detads or 5, 105++ (3 gasses of wine), $110¢+ (3 giasses of
dome as a shelter and habitat call 6432 7482. Opening hours: Lunch (Dim Sum o free-flow of wine), $160++
: ome. |  am230 Smdi;;ot;) zzo';v‘\ Dinner m-‘;;wz )F:r‘druemﬂ‘:s
tice. “An artistic process is some- ‘pm; Sunday, 1030 am-2.30 pm. years.
thing which evolves s0 were add |  (A1acarte cnb) Mondayto Sunday, 630
mglaya!mil. sheslys,rdamng pm-1030 pm.
10 the Orta's i
ics: MschwmdBodyAnhl
tecture. Marina Mandarin Singapore #03-02, The Regent Singapore
The parachutes came out of |  Level 4, 6 Raffles Boulevard ® 6845 1111 1 Cuscaden Road
their Antarctica Project while the Martini Madness 997350303
to an Amazoni- | From April 1 to June 30, 2012 Celebrate Inda's unique culture and its ambience
an project the artists were involved | Here's one more reason shouid pop by | by a flavourful array of authentic North
in o years ag, That s rlaed to Lounge after a hard day’s work— s | Indian Recely oper i The Reget
the work on biodiversity and envi- | Martin time! Choose from four distinct flavours | Hotel Singapore, Grand Palki i offering delghtful
ronmental preservation that | —apple, passion fruit, and caramel apple | dishes inspired by traditional fine Indian dining
Zegna is doing as |  .and drink to your hearts content! At only. with ummmmmmm
well.” she points out. b *:z:gdgmﬁ VRIS o T fesive s, Grand
Not all the fabric used in the in- introdi e
stallaion is from the brand, she |  Sgoices 200 TS HRECRLTR B o | tuffed weh 2 uniue crab & prawn ufing
oot s wehlopionty “”"'“"""‘"“"‘:.“?;;7:’"“"’ 4 ind 650 pr 1030 . For reseatons
on
innovative materials like coolwool. | 1111 r: ki ERnore 57354001
ity — between ar-
chitecture and clothing, -
and performance, static and mo-
bile, and even between the m Lobby Level, Pan Pacific Orchard
it ity Wil ® 6831 6636

‘Tridimensionale which includes
Lucy+Jorge Orta’s Fabulae Roma-
nae will be on exhibit from
March 21 to Sept 23 at Maxxi Arte
Museum, Rome. Works are also
sented by Maurizio Mochetd, Juan
Munoz, Remo Salvadori, Thomas
Schutte, and Franz We b
Tridimensionale looks at how
contemporary artists relate 0 the
third dimension, creating
virtual spaces which either contin-
ue with or break away from the
Wester tradition of plastic arts.
By Cheah Ui-Hoon

Hua Ting.

Orchard Hotel, 442 Orchard Road ® 6739
6666
Consistently voted as one of Asia's finest
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Plates of Treasures — The
Available until April 30, 2012
smxumnwxcnnmmsmons

Mlh Plates of Pleasu

the
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r experience f Mwammwmu
W‘:‘A ‘culsine and ,w,,':z, Pleasure” series over the past 12 months to.
whsb/mmcmmnlwokmd create a sumptuous of the most
his team of talented chefs. Available for welioved dishes. The ine-up
mmmw l\dudemspy US premium angus beef tenderioin,
duck, double-boled shark’s ‘oven-roasted Tasmanian free-range rack of lamb,
mmueswpmhummm and!eued ‘and Penangstyle favourites such as wok fried
vithgric. A wide vrty of dm ke ‘char kway teow and rich aromatic assam laksa.
chicken and mango trt 5 wel 2 decp-ried Diner - $52+-+ / Sunday Brunch — $55+-+. For
scallop puff with gﬂ:nbouwefwlm reservations, please call 6831 6686 or emai
Situated on famous Orchard Road, Hua Ting is m.
Reach out to more than 100,000 readers daily in the Wine & Dine
Scheme. Contact Adeline Goh at 6319-6127 | 9681-8289




