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The new Medici 

Art as the motor of progress, the economy as its beneficiary and client. This idea is 
behind the project from the house of fashion, Zegna.  

TEXT: DANIEL KALT  

Even if the cliché “hunger artist” is not applicable to the prominent representatives of the art 
world (even though, as this “showcase” illustrates, even successful artists do not object to a 
dinner invitation), still the wooing of gallery owners, collectors or patrons is at the beginning of 
almost every career. “I still remember well how it was as a young artist to constantly be in 
search of supporters, the trust of affluent people”, recently remarked Jorge Orta of Argentina at 
the Maxxi Museum in Rome. In addition, he continued: “The biggest difficulty for artists is - yes 
- being able to implement the rendering, the material procurement, not being creative itself.” 
Now, it is well known that the state is actually withdrawing in many areas as the main preserver 
of cultural institutes; not without concern, observers are speaking of a re-feudalisation of the 
culture sector. Summa summarum, it cannot be overlooked that many also quite progressive 
projects would be difficult to realise without the support of generous sponsors - earlier, one 
would have called them patrons of the arts.  

Two sides of the coin. For himself, Jorge Orta decided that the idea of the courtly culture of 
Medici in Florence could not be rejected: “They too trusted the artists they supported without 
knowing what the results of their work would bring forth. And today, the Medici have returned in 
many places.” The specific occasion for this opinion, including uninterested remittal, was the 
opening of the exhibition “Rabulae romanae”, which can be viewed until the end of September 
at Rome’s youngest art museum, the Maxxi, which was planned by Zaha Hadid.  

Together with his wife, Lucy, - they have both been working since 1991 on the founding of the 
“Studio Orta” - as a duo, Jorge Orta created a series of location-specific works that - as typical 
for the Ortas - deal with urban space and a series of outdoor installations, which by means of a 
detour of video projections and installations, transport these to the museum’s interior.  

However, this In-situ conceptualised work of Roman fables was not commissioned by the 
management of Maxxi, rather by the Italian fashion giant with an annual turnover of approx. 1 
billion EUR, Ermenegildo Zegna. With this exhibition, the company is starting a new program 
framework called ZegnArt, which shall endeavour to shine in various domains of the art world 
and thus, pushes forward in a sphere where brands such as Louis Vuitton, Prada or Fendi 
have long been patrons.  
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Anna Zegna, descendant of the company founder Ermenegildo, is the Image Director of the 
company, manager of the Fondazione Zegna and manages the ulterior motives of this 
involvement: “For us, art is also a part of the world we belong to. Fashion and art or two sides 
of one coin: Art is a way of thinking about the present and the anticipation of future 
developments. And fashion, which is also connected to aesthetics, is also ahead of its time.”  

Belief in progress. Also, they want to, according to Anna Zegna, take on responsibility to 
society - special attention will be given to art in public places. Few were surprised that the 
Studio Orta was the selection for the first ZegnArt since both have often been recorded in the 
“Public Spaces” of mega-cities. However, it can be excluded that in the near future, pretty art 
themes may be found on one or the other Zegna accessory, as we know from other brands: 
“These are pure marketing vehicles that do not interest us”, underlines Anna Zegna. Naturally, 
the Ortas are also known for the use of textiles in many of their works - for the “Fabulae 
romanae”, fabrics produced by Zegna are (undoubtedly) used: The patron thus determines a 
welcomes making of consumer goods to museum pieces - even if they are not ready-mades or 
Arte Povera. Gildo Zegna, the current Chief Executive, focuses the matter on another point 
with just one statement: “Thanks to culture, there is innovation; and thanks to innovation, there 
is employment, progress and growth in the countries that believe in culture.” And that, 
according to his statement, is good for economic operators.  

Italy and the World. Thereby, special incentives are lacking in Italy. “Unlike other countries”, 
says Anna Zegna indignantly, “here, we cannot offset support for cultural institutions from our 
taxes - that is really a disaster. In the end, more and more companies have to assist the 
government.” That is the way it is in Rome and other places as well. The first Public-Art oeuvre 
supported by ZegnArt will take place in the form of a cooperation with the Bhau-Daji-Lad 
Museum in Mumbai. Thereafter, Turkey and Brazil are planned. As a supplement, their own 
residency program for young talents from abroad is to be created so that these can come to 
Italy for a few months. Art even allows planets to shrink. And the little village Trivero in Piemont, 
where the Zegnas originally come from, may, in the end, be the new Florence. 

Tip. More pictures of the Ortas “Fabulae romanae” for the Maxxi Museum can be found at: 
Schaufenster.DiePresse.com/  

 Mythical creatures. The “Fabulae romanae” is the start for ZegnArt. Performances in public (l.) 
are quoted in the museum as installations (above) and Zegna fabrics are integrated.  
 Story tellers. The Argentine-British pair of artists, Jorge and Lucy Orta, created the multi-
faceted art project focused on Rome.  

 PRACTICAL ADDITIONAL BENEFIT: DAILY CONSUMBLES ARE INTEGRATED IN 
EXHIBITS.   


